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Contact
For any questions or concerns 

regarding the TSA Branding 

Guide, including modifications 

or exceptions, please contact the 

national TSA MarComm team:

Kathleen Litschgi 
Marketing Manager 
klitschgi@tsaweb.org

Sudha Kamath 
Communications Manager 
skamath@tsaweb.org

Cooky Bysura 
Graphic Designer 
cbysura@tsaweb.org
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TSA BRANDING GUIDE

Mission Statement
The Technology Student Association enhances 

personal development, leadership, and career 

opportunities in STEM, whereby members apply 

and integrate these concepts through intracurricular 

activities, competitions, and related programs.

Vision Statement
The Technology Student Association is accelerating 

student achievement and supporting teachers by 

providing engaging opportunities to develop STEM 

skills. 
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TSA LOGO

Formal Logo
The TSA logo is a rectangular shape with three parts 

and three colors. 

• The top portion of the logo is a blank, red, and 

rectangular shape and the same size as the 

bottom area.

• The middle section and largest part of the logo 

contains the letters TSA in large, bold print. The 

letters are white on a blue background. 

• The bottom portion features the name of the 

association—Technology Student Association—in 

white letters on a red background.

Please note, the TSA logo may be used with or 

without the registered trademark symbol: ®.

State and Chapter Logos
The top portion is intentionally left blank for each 

state or chapter name to appear in the red portion 

of the TSA logo. 

Note: Only state or chapter names should appear 

in the top red bar. Individual names or other names 

should not appear on the TSA logo. 

Placeholder for state name

Emblem

Association name

VIRGINIA JOHN DOE HIGH SCHOOL
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OTHER ACCEPTABLE LOGO USES

One-Color Logo
Due to production and budgetary costs, sometimes 

the use of only one color ink is available. In these 

instances, the only acceptable colors are black, 

white, blue, and red. The TSA letters may appear as 

a transparency.

When choosing metallic colors, gold and silver are 

acceptable. Likewise, the logo also may be etched in 

wood or other surfaces.

Informal Logo and Emblem
When full-color printing is available, the entire 

formal logo must be used. Some exceptions may 

apply with permission of national TSA.

If the TSA logo is being printed in a very limited 

space in which the entire association name is too 

hard to imprint, the association name may be 

omitted. 

In rare cases of promotional materials in which 

embroidery is employed or the limited use of 

space makes placing the entire logo too complex 

or illegible, just the TSA emblem (as shown on the 

right) may be used. 

PMS 286 Blue PMS 1795 Red Black White
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INCORRECT LOGO USES

������������������������������

DO NOT rotate the logo
DO NOT stretch or  

distort the logo DO NOT rearrange elements

DO NOT reverse or alter colors DO NOT outline the logo DO NOT remove elements

DO NOT change the font

DO NOT add other  
elements besides state or  

chapter name in the top bar DO NOT use gradients

DO NOT change the opacity,  
use tints, or watermark

DO NOT add a drop shadow  
or make the logo 3D

DO NOT combine  
the logo with other graphics

– JANE DOE – 
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CORPORATE COLORS AND USAGE

Primary Color Palette
The TSA logo is composed of three colors: blue, 

red, and white. These colors are the main corporate 

colors to be used with any secondary colors as they 

play a critical role in defining TSA’s visual identity. 

Shown here are the color specifications for the TSA 

spot (Pantone®), CMYK, RGB, and Hex color builds. 

Following are general application uses for the 

various color modes:

• Pantone®: promotional and spot-color printing

• CMYK: digital and process printing

• RGB and Hex colors: web, video, screen, and  

Microsoft Office® software applications

Pantone® 286
C100, M66, Y0, K2
R0, G93, B170
HEX #005DAA

Pantone® 1795
C0, M94, Y100, K0
R238, G38, B36
HEX #EE2624

White
C0, M0, Y0, K0
R255, G255, B255
HEX #FFFFFF
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SECONDARY COLOR PALETTE

There may be times when the primary color palette 

is not enough and additional colors to either provide 

contrast or highlight other graphic elements are needed.

Listed are some additional suggested color options 

that work well with the primary color palette. (These 

secondary colors are not to be used within the TSA logo.)

C48, M0, Y87, K7
R134, G187, B40
HEX #86BB50

C70 M38, Y0, K0
R78, G138, B201
HEX #4E8AC9

C15, M82, Y0, K0
R208, G83, B158
HEX #D0539E

C0, M53, Y100, K4
R236, G136, B29
HEX #EC881D

C74, M76, Y7, K10
R87, G78, B143
HEX #574E8F

C0, M24, Y94, K0
R255, G196, B37
HEX #FFC425

C25, M100, Y100, K22
R156, G28, B31
HEX #9C1D20

C100, M40, Y0, K13
R0, G111, B166
HEX #006FA6

C38, M16, Y30, K0
R161, G186, B178
HEX #A2BBB2

C84, M67, Y45, K32
R50, G70, B89
HEX #324659

C0, M0, Y0, K85
R77, G77, B79
HEX #4D4D4F

C30, M0, Y0, K14
R213, G220, B224
HEX #D5DCE0
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IMAGERY

Photography plays a pivotal role in telling the TSA 

story and reinforcing the brand. Any photography 

needs to be professional in its approach and 

engaging in its content. Look for photos that create 

emotion and have a distinct personality. Avoid 

clichés, obvious poses, and clip art.

In General:
1. All photos should be simple, light, and clean.

2. When using multiple photos, make sure they 

have a similar visual voice as if it was taken by 

the same photographer. 

3. Use the optimal image detail, so that it looks 

almost zoomed into the picture.

4. When depicting people, use imagery that reflects 

an interactive, creative, engaging, and enjoyable 

moment.

Do’s

Dont’s

Too dark

Too zoomed out
Provides little detail

Cluttered
Students disengaged
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The TSA typography system consists of two main 

type families: Source Sans Pro and Proxima Nova.

To maintain consistency in our graphic identity, it 

is recommended that copy be set in typefaces from 

these two families.

While the Source Sans typeface works well as body 

copy in almost all applications, the Proxima Nova 

typeface is recommended for accents such as 

heads, subheads, and figures in charts.

Source Sans is a free font from Google  

that you can download here:  

fonts.google.com/specimen/Source+Sans+Pro

Proxima Nova is a free Typekit font available with a 

working license of Adobe Creative Cloud:  

typekit.com/fonts/proxima-nova 

In cases such as Microsoft Applications, where 

Source Sans Pro or Proxima Nova is unavailable, 

Franklin Gothic my be used as a substitute. You  

may also contact the TSA office to request usage  

of the fonts.

TYPOGRAPHY Source Sans
Extra Light
Extra Light Italic
Light
Light Italic
Regular
Italic

Semibold
Semibold Italic
Bold
Bold Italic
Black
Black Italic

Proxima Nova
Thin
Thin Italic
Light
Light Italic
Regular
Italic

Semibold
Semibold Italic
Bold
Bold Italic
Black
Black Italic

Franklin Gothic
Book
Book Italic
Medium
Medium Italic

Demi
Demi Italic
Heavy
Heavy Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!”§$%&/()=?;,.:-_

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!”§$%&/()=?;,.:-_

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890!”§$%&/()=?;,.:-_

http://fonts.google.com/specimen/Source+Sans+Pro
http://typekit.com/fonts/proxima-nova
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IDENTITY APPLICATIONS

Templates
To maintain visual identity, we have provided a 

template of the official TSA letterhead for letter 

writing and a TSA PowerPoint template for 

presentations. Both templates can be downloaded 

on the TSA website.

We recommend the use of Franklin Gothic for both 

the body copy of the letterhead and the PowerPoint 

presentations.

Technology Student Association
1904 Association Drive • Reston, VA 20191
Phone 703.860.9000 • Toll Free 888.860.9010 • Fax 703.758.4852 • TSAweb.org

PRESENTATION TITLE
PRESENTATION SUBTITLE

CONTACT INFORMATION | DATE

5

BULLET POINT SLIDE WITH PICTURE

• First Bullet Point
• Sub Bullet Point

• Second Bullet Point
• Sub Bullet Point

• Third Bullet Point
• Sub Bullet Point

11

TABLE OPTION

2009 2010 2011 2012 2013 2014

Category 1 675,000 785,000 863,000 925,000 965,000 993,000

Category 2 585,000 585,000 585,000 585,000 585,000 585,000

Category 3 456,000 456,000 456,000 456,000 456,000 456,000

Category 4 417,000 417,000 417,000 417,000 417,000 417,000

TOTAL 402,000 402,000 402,000 402,000 402,000 402,000

Explainer Text. Sed ut perspiciatis unde omnis iste natus error sit volup tatem accus antium dolor emque lauda nt ium, 
totam rem aperiam, eaque ipsa quae ab illo inventore very tatis et quasi architecto beatae vitae dicta sunt explicabo.  

Sed dolor sitae veitae kerol betut perspic iatis unde omnis iste natus architecto beatae vitae.

TSA Letterhead

TSA PowerPoint
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TSA TOOLKIT

To help promote the TSA brand, we have provided 

a toolkit of marketing materials that student 

members, officers, state advisors, chapter advisors, 

teachers, and administrators can download and 

share.

The collateral can be customized to include 

personal contact information.

The toolkit will be updated as neccessary.

START YOUR 
STEM CAREER  
WITH TSA

C
A
R
E
E
R

COMPETITIONS
promote STEM career exploration and build 
STEM skills for 21st century occupations.

ADVISORS
offer mentorship and guidance.

RANGE
of lifelong leadership skills are  
developed through LEAP.

ENGAGING
STEM opportunities accelerate student  
member achievement and support educators.

EXCITING
conferences at state and national levels  
highlight accomplishments.

RESOURCES
integrate STEM concepts inside  
and outside the classroom. 

In Partnership with

TSA poster

FACT SHEET
The Technology Student Association (TSA) is a national, non-profit organization of middle and high school students who are 
engaged in science, technology, engineering, and mathematics (STEM). Since TSA was chartered in 1978, almost 4,000,000 student 
members have participated through challenging competitions, leadership opportunities, and community service. TSA is one of 
eight Career and Technical Student Organizations (CTSOs). 

MISSION
The Technology Student Association 
enhances personal development, 
leadership, and career opportunities 
in STEM, whereby members apply 
and integrate these concepts through 
intracurricular activities, competitions, 
and related programs.

MEMBERSHIP 
 – 250,000 middle and high school 
students

 –  100% likely to graduate from high 
school

 – 39% female and/or minority 
representation

 – More than 2,500 teachers 
(advisors)

 – 75% college-bound
 – More than 2,000 schools in 49 
states

CONNECTIONS

COMPETITIONS
TSA offers 70 competitive events for 
middle and high school students, 
spanning STEM, computer science, and 
information technology (IT). Students 
are challenged to use and improve 
their STEM and IT skills in team and 
individual events. Sixty-eight of the 
seventy TSA competitions are aligned 
with the STEM standards and the  
“16 Career Clusters: Pathways to College 
and Career Readiness.” The two new 
Cybersecurity and IT Fundamentals+ 
Certification competitions will be 
aligned with the STEM standards soon.

STEM-focused competitions:
 – Architectural Design
 – Biotechnology Design
 – Forensic Science
 – Inventions and Innovations
 – Mechanical Engineering
 – Structural Engineering

Computer Science/ 
IT-focused competitions:

 – Cybersecurity – New in 2019
 – IT Fundamentals+ Certification – 
New in 2019

 – Coding
 – Microcontroller Design
 – Scientific Visualization
 – Software Development
 – System Control Technology
 – Video Game Design
 – Webmaster

A complete list is available at TSAweb.org.

CURRICULUM INTEGRATION
TSA helps teachers (advisors) meet 
the criteria for STEM education goals 
through innovative programs that 
include activities, competitions, 
leadership, and teamwork for students. 
Teachers (advisors) can use TSA’s 
activities during the school day in their 
classroom and extend the learning 
beyond the classroom through a TSA 
chapter.

LEAP (Leadership. Education. 
Achievement. Personal Growth.)
LEAP is TSA’s comprehensive leader-
ship program that encourages students 
to be the best they can be—as they 
seek knowledge about themselves, the 
organization, and their community—
while demonstrating leadership. LEAP 
brings to life the TSA motto, creed, 
and mission statement. The program 
rounds out students’ educational 
experience by developing key soft skills 
through community service, compet-
itive events, public speaking, and 
networking with peers and mentors. 

TSA is a non-partisan, non-sectarian 501(c)(3) 
national association of STEM students. TSA does 
not discriminate on the basis of race, color, age, 
religion, creed, ethnicity, gender, gender identity/
expression, or disability. 

Technology Student Association
1904 Association Drive • Reston, VA 20191 
TSAweb.org • Phone 703.860.9000  
Toll Free 888.860.9010 • Fax 703.758.4852

“LEARNING TO LEAD IN A TECHNICAL WORLD”

TSA fact sheet

TSA flyer

10WAYS
 to Fundraise

1. Loose Change Challenge—Provide your family 
and friends with a plastic cup or jar to keep handy 
at their homes, and ask them to throw in coins (and 
maybe even dollars!) at the end of each day. Collect the 
cups at the end of the fundraiser and count the change.

2. Tech Boot Camp—Invite school families who are 
not familiar or comfortable with technology, to the 
school cafeteria or tech lab to learn technology 
tools, applications, and programs. Consider charging 
a flat or hourly rate for the classes.

3. Tech Repair Fair—Many people may not be able 
to afford basic repairs on their tech gadgets. Your 
tech savvy chapter members could fill this need. 
Customers could be charged an affordable flat fee, 
with profits going to your chapter.

4. Restaurant Night—Many local restaurants sponsor 
fundraisers on certain nights to increase business. A 
portion of the proceeds from sales during scheduled 
hours can benefit your chapter. Encourage school 
staff, students, family, friends, and community 
members to attend.

5. Hats On! Whether school wide, or only for your 
chapter, perhaps charge students who want to wear 
a hat to school or a meeting, $1 for the day. If the 
event is held school-wide, consider using a theme 
that is already planned for school during Spirit Week 
(i.e., sports teams, movie themes, etc.) or a theme 
relating to a holiday (Santa hats around winter break).

6. Popcorn Friday—Rent an old-fashioned popcorn 
making stand and charge $1 per bag to end the 
school week on a crunchy note! 

7. Movie Night—The popcorn machine also could be 
used during a Movie Night, whether for your chapter 
or school-wide. Perhaps feature a STEM-themed 
movie that is approved by school administrators, 
such as:

• A Beautiful Mind (PG-13)
• Apollo 13 (PG)
• Gravity (PG-13)
• Hidden Figures (PG)
• Interstellar (PG-13)
• Moneyball (PG-13)
• October Sky (PG)
• The Right Stuff (PG)
• Wall-E (G)

8. Recycle to Raise—Your chapter may be able to 
raise funds by recycling printer cartridges, mobile 
devices, etc.

9. Local Business Discount Cards—Research and 
find a company that will put together local business 
discount cards, which chapter members can sell to 
the community. The company may ask your chapter 
to compile a list of local businesses and contacts, 
then reach out to the businesses to see which ones 
will make discount offers that would be printed on 
the cards. Then chapter members can sell the cards 
and receive a portion of the profits for the chapter. 

10. Friday Night Lights—Contact your school’s athletic 
director to see what would be required for your 
chapter to staff the concession stand at your 
school’s home athletic games. A portion of the 
proceeds may go your chapter for your efforts.

Many TSA chapters across the country hold fundraising events at different times of the year to help pay for membership 
dues, conference travel, and other TSA chapter-related expenses. Not only are fundraisers a great way to collect money, 
but also for your chapter members to manage and promote projects, and get to know each other, classmates, the commu-
nity, and local businesses. Be sure to secure the approval of your school’s administration before trying these or any other 
fundraising ideas.


